Mustards

creative & digital

HOSPITALITY
WWW.MUSTARD.AGENCY f © in CREDENTIALS


https://mustard.agency/
https://www.facebook.com/tasteofmustard/
https://www.instagram.com/tasteofmustard/
https://www.linkedin.com/company/mustard-marketing/?originalSubdomain=za

Mustard is a comprehensive full-service creative
and digital agency, headquartered in Cape Town,
South Africa operating globally since 2009.

Our main services encompass corporate identities, design,
branding, web development, e-marketing, paid media, and

SEO. With the recent acquisition of Jason de Wet, founder and
Managing Director of Bittersuite, a well-known and respected
bespoke design and branding agency, we're thrilled to share our
latest collective hospitality credentials.




» STRATEGY (MARKET RESEARCH,
POSITIONING, BRAND ARCHITECTURE)

HOSPITALITY - cresmveomrecron
SERVICES > BRAND IDENTITY & COLLATERAL DESIGN

» GUEST EXPERIENCE COLLATERAL DESIGN

At Mustard, we specialise in crafting strategic branding solutions

to showcase your brand, enhance visibility, build trust, foster brand » SIGNAGE & WAY FINDING
connection, and ultimately drive sales. We understand the importance of
making a strong first impression, and our goal is to ensure that your brand

leaves a lasting impact on your audience. » DIGITAL DESIGN & INTEGRATION
» WEBSITES
» PERFORMANCE MARKETING

» SEO



2%,

%
BELMOND
NEWMARK OneéoOnZ_)) MOUNT NELSON HOTEL

CAPE TOWN

QUEEN VICTORIA HOTEL

STEADFAST
g . .ﬁ/ﬁé&ﬁ/

MARR'OTT aurant & bar

”
=
pa
LU
—
O
>
=
-l
<
=
o
%
O
T

a
splendida

AFRICAN PRIDE w N RESIDENCE Leopore St Qcmle

H O T E L &

RRRRRRRRRR




”
=
pa
LU
—
O
>
=
-l
<
=
o
%
®)
T

THE
PENTHOUSE

COLLECTION ——

yfgﬂhOUNT

CMWDEBOO

H

HALLMARK
HOUSE

ONYX

ON
JRANGE

HOTEL

5

STOCK EXCHANGE

WOODSTOCK

.

N

chuini zanzioar

BE ; LONDON

AAAAAAAAAA

NNNNNNNNN

RRRRRRRRRRRR

L‘\J“'J'};L “/hé:'.
S RS

we THE o
VICTORIA FALLS
HOTEL

SIERJEPIG]ETI

EEEEEEEEEEEE



CASE STUDY 01

MOUNT NELSON HOTEL




THE BRIEF

The Belmond Mount Nelson Hotel underwent an
interior revamp for all their common areas and
outside terrace, embracing the Belmond DNA and
creating an interior design language celebrating the

rich history of the Hotel. Our brief was to design new

MOUNT NELSON HOTEL

menus for their famous high tea and lunch offerings,

as well as activity & social media cards that were

genuine and understated, complimenting the new

exquisitely restored interiors by “bringing the garden T H E I N S P I R AT I O N

into the hotel”. , ) ,
The restored interiors create a feeling of a conservatory,

bringing in natural light, filled with indoor plants and botanical
themed elements. The menus, activity cards and social media
cards derive inspiration from the hotel’s fern and botanical
elements, fresh organic vegetables from their garden and the

famous Mount Nellie pink.
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MOUNT NELSON HOTEL
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CASE STUDY 02

ONE & ONLY HOTEL




ONE & ONLY

THE BRIEF

Our task was to create a luxury brand that embodies
Africa’s essence and meets global standards for the
One & Only Hotel launch in Cape Town. This brand

needed to blend seamlessly with the global identity while

incorporating an influence of South Africa’s culture. THE S O LUTI O N

We developed a brand language inspired by Table Mountain
and Signal Hill, with a design crafted to resemble influences
of a traditional African basket. Drawing from Ndebele art,

it offers a unique interpretation of these iconic elements
along with vibrant colours, premium finishing, and advanced

printing techniques, ensuring that our guest experiences are

both luxurious and artistically captivating.
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CASE STUDY 03

THE VICTORIA
FALLS HOTEL




VICTORIA FALLS HOTEL

THE BRIEF

To enhance the guest experience and update both
the brand identity and in-room materials while

honoring the hotel’s rich heritage and architecture.

-

=L

THE SOLUTION

During the hotel’s renovation, we found old photos in the
attic, of the Victoria Falls, travelers journeys and the hotel’s
history. Inspired by these images, we incorporated them

into our hotel collateral touchpoints, crafting a narrative that
reflects the hotel’s past. We selected contemporary colours
and designs that seamlessly blend with the building’s classic
aesthetic, resulting in materials that effortlessly combine

tradition with modernity and the upgraded interior designs.
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CASE STUDY 04

_LEOPARD SANDS



LEOPARD SANDS

g S

THE BRIEF

Leopard Sands, part of the Marriott Autograph
Collection in Kruger Park, South Africa, tasked us
with establishing a unique brand identity to launch
their premium game reserve, aligning with Marriott’s

prestigious brand standards.

THE SOLUTION

Our team immersed itself in Leopard Sands’ essence,
blending sophistication and wilderness into the brand’s visual
identity. From logo creation to digital assets, we ensured
every aspect reflected the opulence of the Marriott Autograph
Collection. With meticulous attention to detail, we delivered

a premium brand experience that surpassed expectations,
culminating in a seamless brand launch. Leopard Sands now
stands as a distinguished destination in luxury hospitality,
showcasing the power of strategic branding and creative

excellence in bringing vision to life.
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LEOPARD SANDS

OUTSIDE
EXPLORING ' INSIDE
ELAXING

Generally, we will hanour your request for privacy.
however, we reserve the right to enter the guest
room for safety, security and maintenance.



LEOPARD SANDS

HAPPY WORLD
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KRUGER PARK

NOW OPEN!

LEOPARDSANDS.COM
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this striking property first hand during an exclusive
“sneak peek” media event on Tuesday,
27 November 2018.

Remember to bring your business card along to enter our
draw. You could be a winnerl

Parking is available via the Roggebaai Square entrance.
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24-HOUR MONITORING
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Queen Victoria Hotel
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WISHING YOU

TIMELESS DISCOVER

MEMQRIES THIS
NEW YEAR
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| CURATING

| LUXURYT

FROM START TO FINISH
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MOVE THROUGH AFRICA WITH US
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https://mustard.agency/
https://www.facebook.com/tasteofmustard/
https://www.instagram.com/tasteofmustard/
https://www.linkedin.com/company/mustard-marketing/?originalSubdomain=za

