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MUSTARD IS A DYNAMIC FULL-SERVICE
CREATIVE AND DIGITAL AGENCY LOCATED IN
CAPE TOWN, WITH A GLOBAL FOOTPRINT.

Since our founding in 2009, we’'ve played a pivotal role in transforming brands within the
hospitality sector. Our business culture thrives on strategic branding and digital innovation, all
while maintaining a strong commitment to service excellence.

With Jason de Wet, founder and Managing Director of the renowned Bittersuite, now on board,
we're excited to enhance our expertise, particularly within the hospitality sector, and showcase
our combined credentials.




WHY MUSTARD

ESTABLISHED 2009

FULL-SERVICE STRATEGIC, CREATIVE & DIGITAL AGENCY

CAPE TOWN BASED, OPERATING GLOBALLY

HIGHLY SKILLED AND EXPERIENCED TEAM

WORLD-CLASS PRODUCT AND SERVICE

COLLABORATIVE, STREAMLINED, DRIVEN BY CLEAR DECISIONS AT EVERY STAGE.

FAST TURNAROUND TIME, WITHIN BUDGET

EXTENSIVE HOSPITALITY EXPERIENCE




CRAFTED IN CAPE TOWN.
DELIVERED GLOBALLY.

*Approximately 65% of Mustard’s work is generated from abroad



EVERYTHING YOU WANT.

MORE THAN YOU EXPECT.

01 = STRATEGY 02  WEBSITES 03 @ CREATIVE
- Marketing - User Experience - Creative Direction
- Brand - User Interface - Design
- Internal Marketing - Design - E-Marketing
- Digital - Bespoke Sites - Advertising

- E-Commerce Solutions - OOH

- Mobile Development - Exhibitions

- App Development - Projects

- HTML - 3D CGl Animation

- Support and Maintenance - Video & Animation
05  CORPORATE IDENTITIES 06 PERFORMANCE MARKETING
- Logos - SEO Site Audits
- Stationery - Technical SEO
- Branding - Digital PR

Paid Media (PPC)
Social Media

Company Profiles
Corporate Presentations

Content

- Animation and Video

04  BRANDING

lllustration & Typography
Packaging Design

Trade Toolkits

Style Guides

Trade Presenters

- POS

- Spacial Design
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CASE STUDY // 01
MOUNT NELSON HOTEL
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THE BRIEF

The Belmond Mount Nelson Hotel underwent an
interior revamp for all their common areas and
outside terrace, embracing the BeImond DNA and
creating an interior design language celebrating the
rich history of the Hotel. Our brief was to design new
menus for their famous high tea and lunch offerings,

as well as activity & social media cards that were

genuine and understated, complimenting the new

exquisitely restored interiors by “bringing the garden

into the hotel”.

THE INSPIRATION

The restored interiors create a feeling of a conservatory,
bringing in natural light, filled with indoor plants and botanical
themed elements. The menus, activity cards and social
media cards derive inspiration from the hotel’s fern and
botanical elements, fresh organic vegetables from their

garden and the famous Mount Nellie pink.
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CASE STUDY /1 02 —
ONE & ONLY HOTEL
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THE BRIEF

Our task was to create a luxury brand that embodies
Africa’s essence and meets global standards for the

One & Only Hotel launch in Cape Town. This brand
needed to blend seamlessly with the global identity while

incorporating an influence of South Africa’s culture.

THE SOLUTION

We developed a brand language inspired by Table Mountain
and Signal Hill, with a design crafted to resemble influences
of a traditional African basket. Drawing from Ndebele art,

it offers a unique interpretation of these iconic elements
along with vibrant colours, premium finishing, and advanced
printing techniques, ensuring that our guest experiences are

both luxurious and artistically captivating.






























CASE STUDY // 03
VIRGIN ACTIVE WELLNESS
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THE BRIEF

To re-imagine the luxury wellness experience
across Virgin’s global health club collection,
enhancing the brand’s presence in the UK, Spain,
Iltaly, Dubai, Thailand, Singapore, South Africa, and
Australia. The goal was to create a premium, end-
to-end wellness journey, incorporating elements
like co-working spaces, elevated group exercise
programs, digital wellness integration, and

personalized hospitality.

THE SOLUTION

Crafting a strategic customer journey that addresses modern
wellness needs, we designed internal brand environments
that enhance the club experience by promoting balance
across all areas of life—from work to physical, mental,
emotional, and social well-being. By creating a cohesive
brand experience, this comprehensive transformation
delivered a luxury wellness offering that seamlessly blended
spatial design excellence with heartfelt hospitality, setting

new standards across Virgin’s international health clubs.







































CASE STUDY // 04
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THE BRIEF

To enhance the guest experience and update both

the brand identity and in-room materials while

honoring the hotel’s rich heritage and architecture.

THE SOLUTION

During the hotel’s renovation, we found old photos in the
attic, of the Victoria Falls, travelers journeys and the hotel’s
history. Inspired by these images, we incorporated them

into our hotel collateral touchpoints, crafting a narrative that
reflects the hotel’s past. We selected contemporary colours
and designs that seamlessly blend with the building’s classic
aesthetic, resulting in materials that effortlessly combine

tradition with modernity and the upgraded interior designs.












CASE STUDY // 05 —
LEOPARD SANDS
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THE BRIEF

Leopard Sands, part of the Marriott Autograph

Collection in Kruger Park, South Africa, tasked us

with establishing a unique brand identity to launch

their premium game reserve, aligning with Marriott’s

prestigious brand standards.

THE SOLUTION

Our team immersed itself in Leopard Sands’ essence,
blending sophistication and wilderness into the brand’s visual
identity. From logo creation to digital assets, we ensured
every aspect reflected the opulence of the Marriott Autograph
Collection. With meticulous attention to detail, we delivered

a premium brand experience that surpassed expectations,
culminating in a seamless brand launch. Leopard Sands now
stands as a distinguished destination in luxury hospitality,
showcasing the power of strategic branding and creative

excellence in bringing vision to life.
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HOSPITALITY COLLATERAL —
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FACEBOOK // INSTAGRAM // LINKEDIN // YOUTUBE CREATIVE & DIGITAL


http://WWW.MUSTARD.AGENCY  
https://www.facebook.com/tasteofmustard/
https://www.instagram.com/tasteofmustard/?hl=en
http://linkedin.com/company/mustard-marketing/
https://www.youtube.com/@MustardCreativeDigitalAgency

